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Donald J, Nasif
ATTORNEY AT LAW

SUT1117
14011/2 ATWOOD AVENUE

JOHNSTON, RHODE ISLAND 02919

(401)272'1626
FAX: (401) 273.1914

Received & Inspected

NOV 3":'2008

FCC Mail Room

July 17, 2008

Wireline Competition Bureau
C/O Office of The Secretary
Federal Communications Commission
445 12th Street Sw.
Washington, D.C. 20554

IN RE : Educational Radio For The Public of The New Millennium
vs Ve~izon New England, Inc.

Dear Sir:

Enclosed please find a petition of Educational Radio For The Pub
of The New Mil~ennium, Inc. to deny Verizon New England Inc.
application to provide communication services to the State of
Rhode Island. Please file same.

Thank you for your cooperation in this matter.

Very truly yours,

Donald J. Nasif, Esquire



,
PETITION OF EDUCATIONAL RADIO FOR THE PUBLIC OF
THE NEW MILLENNIUM, INC. TO DENY VERIZON NEW ENGLAND,
INC. APPLICATION TO PROVIDE COMMUNICATION SERVICE
TO STATE OF RHODE ISLAND

Now cmes Educational Radio for The Public of the New Millennium, Ir
and moves that the Federal Communication Commission deny any and all
applications of Verizon New England, Inc., to provide any communication
services to the residence of the State of Rhode Island, The reasons fOl'
'the request is that on July 26, 2006, Educational:Radio For The Public
of The New Millennium Inc.,( hereinafter refferred to as Educational Ra(
entered into a s~rvice contract with Verizon for a point to point coppe~

TIline that would connect their radio studio located at 39 Julian Stn
Providence, R.I. 02909 to the location of its tower site at 1505 South
County Trail, East Greenwich, R.I. 02818. Under the service contract, or
circuit box was to be installed at the studio site and the othercircuit
was to be installed at the tower site. Even though Verizon said that it
had installed the second box at the tower site and that both locations
were connected, Verizon never installed the second circuit box at the t(
site.

Verizon sent the first bill for service it said it had installed
in the sum of $1,521.69 to Educational Radio on October 23, 2006 which
bill was paid. The second bill was received by Educational Radio on
November 22, 2006 in the sum of $783.93 which was the monthly installmel
payment, said payment was made and both checks were cash by Verizon.

On December 7, 2006, Educational radio received bad news from New
England Communication, which Educational Radio had hired to complete
its audio connection with its tower site. New England Communication
informed Educational Radio that there was a proh~em with the connection
installed by Verizon. New England Communication advised Educational Rad
that it needed to contact Verizon in order to fix the problem. Verizon
was contacted to fix the problem, and they sent a technican out to fix
the problem. The techniction advised Educational Radio rep~esentive tha
the problem was flxed and that everything was working propertly. New
England Communication was contacted to finish the job, but New England
Communication informed us that they could not continue servicing Educat
Radio because they: did not do business with Verizon. Educational Radio
had to pay to New England Communication the sum of $131.25 for checking
out the circuit.

On December n, 2006, Educational Radio contacted Dave Doherty frol
Skywaves, Inc. Dave Doherty came out to the studio and also went to tho
tower site and then informed Educational Radio that the radio station
could not go on the air because there were problems with the Tl line.
He also informed Educational Radio that there was no circuit box insca
at the tower site ;or the TIline. Verizon was contacted again about t'
problem, but Verizon informed our representative that everything was
operating, when in.fact it was not and Verizon refused to do anything
concerning the T l:line , except to continue to charge for a line thac
did not work ,or exist. Verizon said that the Tl line was operating. bu
no one can connect to the Tl line at the tower site.
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Dave Doherty from Skywaves, Inc. advised us that he could temporari~y
connect the station by wiring the audio through the windows media
player on the company's laptop computer. In the meantime, Dave Doherty,
the engineer, ordered a different type of connection called DSL. This type
of service was rendered usless because the audio signalwould constantly fail
and was extremely un,stable. The company continued with DSL for a full year
and kept up its payments for the service contract for DSL with the
hope that Verizon would hold up its end of the contract on DSL that the
service would work which it failed to do. Verizon did not comply with the
time arrangement on the DSL installation which was schedule for December
19, 2006 i the DSL was not installed until January 13, 2007. The delay
of almost one month, further prevented Educational Radio from the
use of its license to broadcast its messages over the airwaves.

The DSL connection continued to breakdown and Tech Plus Computers
came numerous times to reboot the connection which resulted in a total
loss of the use of the station. In January 2008, Educational radio
canceled the DSL service with Verizon because of the DSL did not work
properly. Educational Radio has not beenable to obtain any audio
connection between the studio and the tower. Furthermore, the
only company that offers the Tl line copper service to the tower own
by American tower is Verizon. All other companies that have been contacted
by Educational Radio in order to install at copper Tl line cannot provide
the service. The only' connection these other companies is though the
internet, which is no~ secure.

Educational Radio has searched for other companies to provide
Tl line service that it is looking for, but the estimated cost is
around $13,000.00. Thus, Educational Radio has not had any audio
connection in the studion from January 2008 to the prese~t. This situation
has cause both financial and emotional distress to the company and its
employees. '

'.
Educational Radio has gone to local authoriities concerning this

situation , but have been told that they have no jurisdiction over the
"matt-er.

On *arch 22, 2007", a letter was sent to Verizon by our 'lawyer to
Verizoh explaining the, problems the company Was experiencing and the
damages the company was suffering . A response to the lawyers letter
sent to Verizon was never received by the company or anyone else
connected to the company. No effort has been made by Verizon to
correct 4~e prpblems with the Tl line. Verizon has been charging the compan:
for a sa~v~ it has failed to provide to the company. Meanwhile, the
cqmpany ~as been paying expenses in order to keep operating, but it has not
been able to produce any sort of income because of the company's
inability to transmit any 'signal.

On the other hand, Verizon has been planning to invest $86 million
dollars to expand their network throughout Rhode Island. The company will b,
working along with the::Governor of Rhode Island and other state official
in order,to allow Veriion to build a fiber-to-home network coverage.
EduGoB.tional Radio feels, as though this investment in Rhode Island may be
the reason why the Rhode Island officals will not help the company to
purs'ue justice against Verizon for their breach of contract against
Eduaational Radio because they have befriended each other. '

,•••,.,a,&••••



,.i 'WIlEREFORE, petitioner move that the Federal Communication
Commission deny any and all applications of Verizon New England, Irtc.
to provide communications services to the residences of the State
of Rhode Island • and such other and further relief as this Honorable
Federal Communication Commissions deem meet and just.

EDUCATIONAL RADIO FOR THE
PUBLIC OF THE NEW MILLENNIUM
BY ITS PRESIDENT

~ "~ ,~._.-l/"rlos Vas que ,Jrtesident
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Verizon
P.O. Box 1100
Albany, N.Y. 12250-001

Donald J. Nasif
ATIORNEY AT LAW

SUI11l7
140i In ATWOOD AVENUI!

JOKNSTON, RHODE ISLAND 02919

(401) 272·1626
FAX: (401) 273-1914

~arch 22, 2007

In RE: Educational Radio account nun,ber 401-1160108841

Dear Sir:

Your company :has been charging my client for a Tl line to
its tower located at 1505 South County Trial, East Greenwich, R.I.
Said line was never installed. Your have been collecting money
from my client which you were not entitled to receive.

Please install the line and give my client a credit for
the money you have charged them for a line that does not exist.

Thank you for your cooperation in this matter.
"

Very truly yours,
\'

Donald J. Nasif, Esquire

.'
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Million to Expand Network ill Rhode Island in 2008
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News Release

Verizon to Invest S86 Million to Expand Network In Rhode Island In 2008-.
Company to Offer Revolutionary Fiber Network. FIOS TV and Hlgh.Speed
Internet ServIces In More CommunitIes; Hire 50 More Employees

April ~IO, 2006

Media Contact:
LIII'an ~'cGee, 401·525·2134
PI"I Sa' to'o, 817·743-4760

PROVIDENCE, R.I•• Consumers In Rhode Island cen expect to see Verlzon's
excltln. new F.!OS TV services and taster High Speed Inlernet services In more
places I' 's ye~r.

Verizon Wednesday (April 30) announced a major capltallnvestmenl of ~
appro>lmatelY'$66 million In new network technology for Rhode Island In 2006.
The plan extends Verlzon's revolutionary new FIOS TV service to an additional ,
10 communities and expands its Provldence·based FI~er Solutions Cenler,
where atleast';50 more union-represented lechnlclans and customer service /
representallves will be hired. A total of 350 new jobs have been crealed since
the cenler opened In 2006.

The company also will upgrade Its Venzon High Speed Internet Service, based
on DSL technology, to eight communities in the OceaQ State: Cran~tor. Hope
Valley, Jamestown, Narragansett, PawlUcket, PrOVidence, Tlvertor and
Weekapaug, "

The new service, featunng down'o~d speeds,of up to 7magablts per ,econd,
more than dOUbles (he speed/,of V..e.~zon's current hlgJiest speed DSL offering
and Is designed to leapfrog speeds:offered by ceble cbmpanles,

Earlier this year, Verlzon Wireless announced thalll spent $292 million I~

upgrade its New England voice and dala networks and hired more than ,00
employees In 'the region In 2007. With Ihls Investment, every Verlzon Wirp.less
cell site In New England offers wireless broadband connectivity.

ii
" Expanding the revolutionary AIl·Flber Network

In Rhode Island, FiOS TV Is currenlly available In Coyentry, Cranston, East
GreenWich, Exeter, Foster. Hopkinton, Johnston, Na,/,agansett, North
Kingstown, North Providence. ProvidenCe, South Kingstown, Warwick, West
GreenWich, and West Warwick. The company also has approval to offer the
se",lce,ln C/1arleslown, Rlch)T1ond, Scltualeand Wedlerly and is seeking
licenses to offer FlO'S TV in Burrfl[vllle, Central Falls.!Cumbe~and, East
ptovldence, GIO~-ster, Llnc~n, North,Smlthfield, Pa:(.'lucket, Smithfield and
Wo;oosocket, Byi lie,end of j Is ye~r l Verlzon expect~ to offet FIOS TV In all 29
of~hese'commu: ,t{es,-reaqh ng an'estlmated 80 percent of Rhode Island
hOllseliolds andt, u;'!nesses.

If. I'" "', ~1
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Donna Cupelo, Verlzon region president for Mass<1chusetls and Rhode Islancl,
credited the'iltate's political leadership for 'being willing partners In economi~
development" by focusing on foster.ng competition and capital investment.------ "..--

(

The company will work with Gov. Donald L. Carclerl's administration and stale
legislators to explore ways to leverage new Investments In Verlzon's
revolutionarY flber-to-the-home networf' into expanded coverage throughout the
slate. ' ,

.-'
"With this capital Investment plan we are making e mejor commitment to our
customers a,~d our employees In Rhode Island," Cupelo said. 'We belleva the
lime and the climate are right for growing our Investments and expanding our
technology deployment. We will continue to make significant Investments In the
Ocean Slate, to expand our wor/d-class network and :deliver the Innovallve and
raliabla services that Rhode Island resldants and businesses have come to
expect." '

B11I McGowan. buslnass manager for IBEW Local 2323, which represents
Verlzon workers In Rhode Island, said, 'We have the best technology and
workforce to dellvar broadband and CUlling-edge cable TV services to
customers across Rhode Island. Wa've damonstrated wa can compate and win
over customers with our people and our services."

Ir' the past year, Verlzon has brought new competition to tha cable TV mar~et
In Rhode Island as It expands and upgrades Its network, which carries the
c~mpany's flOS TV, F/OS Intemet and phone servlcas over new flber-opllc
cunnectlons 'directly to homes.

Ccpelo said that while competition for phone, super-fast Internet and cable TV
se, vice In Rnode Island Is at an ali-time high, customer interest In Verlzon's
triple-play and quadruple-play (phone, TV, Internat and wlraless) bundles
conllnues to 'rise.

Said Cupe!o, "Our customers appreciate the reliability of our networks; thay
trust In the c9mpany; ana they want the convenience of obtaining all of these
services from us in a package that's priced compelltlvely. Rhode Island
conllnues 10 be an Important market for us, and we W11I continue to serve It
well." ,

Verlzoll's continued investment In its natworks and Increasing deploymant of
broadbana and TV sarvlcas ~has created a robust marketplace in Rhode Island
thai hes resUlted In the-developmenl of Innovative ne~ technologies,
compeulive pricing, and a sharpeq,l3d focus on cuslomer service, all of which
bodes well fei'r Rhode Island consumers and tha stale's economy,' Cupelo said.

"
FIOS TV, "rovlded ovar the nation's most advanced ~lI-dlglle" fiber-optic
natworll Sll aight to customars' homes, has becoma V,erlzon's flagship product.
II offers a beller-quality picture, plus a wloe varlaty of: hlgh-delinillon and on
demantl prog,3rns, and more reliable service al com~aUliva pr/cas.

Introd~ced In RhoJe Island last June, FIOS TV Is now availabla 10 mora than
170,000 householos. When:j/le service ,expands to t~e naw communilles this
yea" It VIlli be availabla to more than 350,000 housenolds - more than double
the .:urr,lOt total.

'The.e Is remendous customer dernaDd for the service," said Cupalo. "F/OS
TV cuslon'ers rave aboulll and are telling their family and friands to get It. It's
a musl-hav~ , We are trying to maka It available to as many customers as we
can, ~s qUlct,!y as we can,'

In adoitlon to F.OS TV, Verlzon's fibar network also alloWS tha company to offar
consumers and ~lIsinesses nIgh-speed FIOS Intamal sarvlca. tha fastest In the
marketplace, at dOWnload speatfs'up to 50 Mbps (ml(gablts par second) and

"
http;/Inewscenter.veriiZon.comlpress-~eleaseSI\·erizonl2008/verizon-to-invest-86-million.html 7/11200:



P:~:o~ IVerizo'1 to Invest ~'il6 Million to Expand Network in Rhode Island in 2008'

uplo.·d speeds up to 20 Mbps.·

• NO, ". actuel (throughput) spaeds will very.

Verlzon Communications Inc. (NYSE:VZ). heedquartered In New York, Is a ,
leader in delivering broadband and other wlrellne and wireless communication
Innovations'to mass market, business, government and wholesale customers.
Verlzon Wlr~less operates Amerlce's most reliable wireless network, serving
more than 67 million customers nationwide. Verizon's W1rellne operations
Include Verlzon Business, which delivers Innovativeand seamless business
solutions to 'customers around the world, and Verizon Telecom, which brings
customers t!1e beneflls of converged communications, Information and
entertainment services over the nation's most advan.ced fiber-optic network. A
Dow 30 company, Verizon employed a diverse workforce of approximately
232,000 as pf the end of the first quarter 2008 and last yeer generated
consolldate(j operatln9 revenues of $93.5 billion. For more Informallon, visit

####
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About Verizon Rhode Island

Our Tochnology

Contact Us

In the News

In the Community
, PfO\~enoe:*

Verizon:
Investing in Rhode Island

Verlzon provides unparalleled voice, data
and video services In the Ocean State.

Below you'll find some good data
demonstrating Verizon's commitment to the
communities where we live and work.

• We have more than 559,000 lines in service.

• We I~,vested $107.3 million In plant and equipment In 2006.
"

• We operate a fleet wilh 545 vehicles.

• We o,:""n or manage 221 buildings or locations In Rhode Island.

• We pflrtner with nearly 1,043 vendors and suppliers.

"
• 1,286 of our 1,452 employees live here.

• Our RI employee payroll is approximately $75.4 million annually.
,.

• We pay r\lughly $33.7 million annually In state taxes.

• We pay ap,proxlmately $28 million annually In heailhcare costs for
,employees and retirees.

• We pay $27.4 million annually to more than 1,915 retirees In RI.
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• 5,982 Verizon shareowners live here.

• We made $491,824 in charitable and civic contributions In Rhode Island
In 2006.

I ('Itll<., :mrt CnmhtllHl!.> I @2008 Verlzon
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A very big bet on fiber-optic

01 :00 AM EDT on Tnesday, Angnst 26; 2008

By SAUL HANSELL

The New York Times

Verizon workers are running fiber-optic cable for the new
FiOS option now available in some areas of the state. Jeff
Boulet, ofSeekonk, set up a drop-down splice for FiOS
cable in Pawtucket last week.

The Providence Journal 1Sandor Bodo

Page I of4

Four years ago, Verizon Communications embarked on an ambitious and expensive plan to run fiber-optic cables,
which can deliver ultra"fast Internet service and dozens ofhigh-definition video channels along with old-fashioned
telephone service, past 19 million homes, roughly half its territory, which includes Rhode Island.

,.
When the program was announced, Verizon's $23-billion planned investment in the service, caIled FiOS, was met by a
chorus ofskeptics, both on WaIl Street and among rivals.

"Everyone understood that the copper wires ofthe phone system were being left behind by the faster networks ofthe
cable industry. But why spend so much money on new wires when ceIl phones are becoming ubiquitous and profi~able?

r~ . ~eriz~I1Jtr\ljeG.t~d 9h~ap~~atternati:ves and decided to build the fiber system at an estimated cost ofabout $4,000 for
, ; every 'G1J,stonrer. ..
oj, ,

.f. ~N?~,~s:yeri~(im pegiqs~o'f"~Il,~~t FiO~~~ it~ hometown, ~ew York, the company argues that the service is proving to
/,r?i:p10rels~CC!i~SfUI \1I~ at ~~~llll.sed ~hen It started the proJect. .

http://www.projo.com!business/contentIBZ]IOS_08-26-08_BVB95JO_vll.3Ia6f6c.html 10/26/2008
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Despite prices that average well aboye $PO for a bundle ofIntemet, TV and voice services, 20 percent of the homes
where FiOS is available have signed'up for its video service, and 24 percent buy the Internet service, which offers
speeds up to five times faster than cable competitors. '

"I have yet to see a market where penetration has stopped growing," said Robert J. Barish, Verizon's senior vice
president and the chief financial officer of its wired communications division. The cost to run the fiber through
neighborhoods is also falling below $760 per home passed, Verizon's initial estimate. (The company spends an extra
$650 in equipment and labor to hook; up each house ordering the service.)

Still, it might be a decade before anyone really knows whether Verizon's bet on FiOS is a smart investment in the
future or a multibillion-dollar black hole.

The company has had to spend more:than it would like on advertising and expensive giveaways, such as flat-screen
TVs, to get new customers. Comcast, and other cable companies are preparing to bolster their own Internet speeds and
digital offerings.

In Rhode Island, Verizon offers FiOS in parts of23 of the state's 39 cities and towns: Burrillville, Charlestown,
Coventry, Cranston, East Greenwich;, East Providence, Exeter, Foster, Hopkinton, Johns~on, Narragansett, North
Kingstown, North Smithfield, North Providence, Providence, Richmond, Scituate, South Kingstown, Warwick,
Westerly, West Warwick, West Greenwich and Woonsocket.

The company plans to begin offering'the service in Glocester and Smithfield by mid-September, said Lillian McGee, a
Verizon spokeswoman. By the end of this year, it will offer the service, in Lincoln, Cumberland, Central Falls and
Pawtucket, she said.

Verizon has yet to apply for permission with state regulators to offer FiOS in two other service areas. They are Service
Area 5 (Barrington, Bristol and Warren) and Service Area 7 (Jamestown, Little Compton, Middletown, Newport,
Portsmouth and Tiverton). McGee said the company has not determined when it will file applications to begin the
approval process.

In many ways, the long-term success 'OfFiOS will depend on what new services are developed that will take advantage
ofthe vast bandwidth ofthe fiber and :how,much customers will pay for them.

"

Barish argues that by spending now On the fiber network, Verizon will save a lot ofmoney moving forward. And
unlike its competitors, Verizon will not need further upgrades to offer faster data speeds or more high-definition TV
channels.

"The network we are putting in is pretty future-proof," he said. Also, "ifwe weren't doing FiOS, we would have
invested a lot more money in our core network. We'baven't needed to do that."

r!
,Verizon's logic is starting to convince.investors, especially when compared with the cheaper approach taken by AT&T,
the natiOll's other large phone company. AT&T is relying on pumping more data through copper wires, but the
company's technology has taken longer than expected to develop and appears to have far less capacity to deliver
HDTV than FiOS.

"T.\J.ere W;iS a r;iging deb~t.e a couple ofyef'rs ago about who got it right, AT&T or Verizon," said Blair Levin, an
dtan!l~stlwith Stfrel, Nieofaus-& Co. "Initi~ny tIfe investment community, thought it was AT&T, but increasingly
:fVeEzon'to:t'thelr b\:g(;uJgihg respect."

.. ~ "'Ii ~ , ..r" 't ,~
I _~". , "

I" "

EP~.oij;\~sfock~.whic)i l~gg~dvAT&T's atter FiOS was first announced, is now performing better. From 2005 to the
;to ~ '. '.~ \ ' '~ .':

J,:.~" t "

bttp:llwww.projo.com!business/contentIBZ]IOS_08-26-08_BVB95JO_vll.31a6f6c.html 10/26/2008
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• i.. ¢c .i:"" . l.!'~eM of2006, Verhon's shares fell by 4.6 percent, while AT&T's shares rose by 38.7 percent in the same period. From
the beginning of2007 to now, Veriion has outperformed, with its shares falling 6.3 percent, better than the 12.2
percent decline ofAT&T. .

As ofthe end ofthe second quarter, there were 1.4 million FiOS television customers, up from 515,000 a year ago.
Verizon also had 2 million FiOS Internet customers, up from 1.1 million last year.

Despite that customer growth, some.critics say the revenue structure ofFiOS does not justify its high capital costs...

"IfI were an auto dealer and I wanted to give people a Maserati for the price ofa Volkswagen, 1'd have some seriously
happy customers," said Craig Moffett, an analyst with Sanford C. Bernstein. "My problem would be whether I could
earn a decent return doing it."

In a recent report, Moffett, one ofVerizon's most persistent critics, walked his clients through detailed projections of
how much Verizon would earn from ·FiOS and how much it would save because the fiber network is cheaper to
maintain than the old copper wires. H,e concluded that Verizon would be $6 billion in the hole when all was said and
done.

Other analysts have reached different: conclusions from the available data. Christopher Larsen ofCredit Suisse
calculates that if Verizon can get at least 20 percent ofthe potential customers to sign up for FiOS video, it will earn an
acceptable profit.

And David Barden ofBanc ofAmerica Securities argues that, for new Verizon investors, the return on Verizon's
original investment does not matter.

""Ifyou are an investor today thinking:.about what the prospects ofFiOS are tomorrow, you don't look at what has been
spent. You look at what needs to be spent," Barden said. "The 2008 investors owe the 2003 investors a debt of
gratitude because the 2008 Verizon is' in a vastly better competitive position than it otherwise would be."

Even ifMoffett is right and Verizon comes out $6 billion behind on FiOS, that amount is almost lost in a company that
has annual revenue ofnearly $100 billion and spends $'17 billion a yelll1 on capital dmprovements. Indeed, Verizon is
dominated by wireless and business services. Service over wires to people's hemes makes up only 15 percent of its

.1 n
revenue." .

One option that Verizon did not find palatable was just sitting still. Voice telephone lines are headed toward extinction,
the company forecasts, dropping 8.5 percent in the last year alone. And.the speed ofthe digital subscriber line, or DSL,
technology used to offer'Internet serviCe over copper wires has topped out at 3 megabits per second for many
customers. ..

,Meanwhile, cable companies such as Comcast and Time Warner have been very successful in bundling Internet-based
phone seI'Vice with lots c1,f TV chaunel~ and high-speed Internet service pf6 megabits to 12 megabits a second. As
consumers have demandlld more video in their living rooms and on their computers, the cable companies have gained
market share.

With FiOS offering currellt top Internet speeds of50 megabits a second and a large menu ofvideo offerings, Verizon is
., .b~tting ~tsjp~ck~~es w~~l ~110W}t t~ !eapfrqgover it~, cabl.~.rivals. M~r~oYer, Verizon's fiber network has the capacity to

, l!~~mo~ef.!lta~p;eed, Wd7~ c)1annels and qjher-seIVIces WIthout rewmng. .
" • I; Of - " • "

",,, '·~&;se.ryi~e}t~~ ;been ~a~c~l,a.~ly P9Pular,~mong the more sophisticated ,customers attracted by higher Internet speeds,
T:~f!l!l~f<0de;.(tketed.ttoF 'of\!3..readbandR:eports.com... .,

http://www.projo.com/.businessicontentIBZ]IOS_08-26-08_BVB95JO_v11.31a6f6c.html 10/26/2008
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''f>~liver quali'ij technology and cuttillg.;~dge speed, and customers respond," he said. "I'm preparing to move into a
new home, and FiOS availability actgally played a part in where I was willing to move. And I've probably been one of
Verizon's most outspoken critics over the years."

" .
The cable systems, in turn, are responding by cutting prices on voice s.ervice and developing new technology that can
match the data speeds ofFiOS and cram in more TV channels.

"
AT&T's less radical approach essentially seeks to match, rather than s.urpass, the speed ofcable's Internet service; And
while AT&T's Internet-based video service has sO"me fancy features, it can transmit only one, eventually two, HDTV
signals to each home at once.

Because it is using less mature technqlogy.than FiOS, AT&T's upgrade has gotten offto a slow start. At the end of the
second quarter, AT&T's video servicre, called U-Verse, had 549,000 customers, up from only 51,000 a year earlier.
That is just a bit more than 10 perce~~ ofthe homes that could buy the service.. .

John Donovan, AT&T's chief technology officer, said the company might string fiber-optic cables to its customers'
homes in the future. But he argues that it was a smarter choice to try to get as much life out of the copper wire as
possible, betting the cost of fiber wiU drop over time.

"The last thing we want to do is ovei~eploy fixed capacity into the ground where there is no recovery for being wrong
by putting in too much," he said. "The ideal way to deploy technology is on the last day as fast as possible, because it
gets more capable and cheaper everyday."

"
With Joumal staffreports
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